WALMART AND P&G COMMIT TO BRINGING THE BEST IN
THE WORLD TO NW ARKANSAS THROUGH 2015
Walmart, P&G announce dates for 2013 LPGA’s NW Arkansas Championship
ROGERS, AR (NOV. 27, 2012) – The Walmart Northwest Arkansas Championship presented by P&G
will return to Pinnacle Country Club in Rogers in June 2013, tournament officials have announced. The
specific dates for LPGA event week next year will be Monday June 17 through Sunday June 23, with the
three rounds of tournament competition taking place Friday through Sunday of that week.
In addition to confirming next year’s dates, the tournament also announced that its top two sponsors,
Walmart and P&G, have renewed their sponsorship commitments for three more years through 2015.
Walmart is the title sponsor of the event and P&G is presenting sponsor.
"We consider it very significant to not only announce that the LPGA is returning to Northwest Arkansas
next year, but also that our two lead sponsors have committed to our event through the year 2015," said
Tournament Director David Shoemaker. "This gives us an opportunity to continue to build and improve
our event, and to add to the quality of life in Northwest Arkansas for years to come."
Added Susan Chambers, Executive Vice President of Wal-Mart Stores Inc. and head of the company’s
Global People group, “Walmart’s long-standing support of this event is consistent with the company’s
overall commitment toward showcasing Northwest Arkansas as one of the best places in America to live
and work. We look forward to seeing this tournament continue to grow and add value in our
community.”
Like this year, the 2013 Northwest Arkansas LPGA event will immediately precede the U.S. Women’s
Open at Sebonack Golf Club in Southhampton, NY. As a lead-in to the U.S. Women’s Open and with
one of the top purses on the LPGA tour at $2 million, the Northwest Arkansas event once again should
attract a top international field, Shoemaker added.
“When you combine a terrific golf venue, a top-notch purse and that world famous ‘Arkansas hospitality,’
it’s no surprise that the Walmart NW Arkansas Championship has become a player favorite on the
LPGA,” LPGA Commissioner Michael Whan said. “Most importantly, the people of Walmart and P&G
have become not only great business partners, but also great friends to our Tour,”
This year, the tournament faced record-setting heat, and through the help of Walmart, the tournament was
able to provide spectators with free bottled water, special shade zones and chilled towels. Walmart
donated hundreds of thousands of dollars to execute these operations, creating the best event possible for
spectators in extreme conditions.
“At the LPGA, we are so appreciative that Walmart has given us the opportunity to entertain both their
many business partners and also golf fans in NW Arkansas – not to mention to more than 130 countries
that view the tournament on our worldwide television partners,” Whan said. “Community and charity are
such a big part of everything Walmart does and our players can’t wait to return.”

This year’s field featured eight of the world’s top-10 players including two-time winner of the Northwest
Arkansas event Yani Tseng, current No. 2 player in the world Stacy Lewis, and eventual 2012 Walmart
NW Arkansas Champion Ai Miyazato.
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About Walmart
Wal-Mart Stores, Inc. (NYSE: WMT) serves customers and members more than 200 million times per week at over 10,000 retail
units under 69 different banners in 27 countries. With fiscal year 2012 sales of approximately $444 billion, Walmart employs
more than 2 million associates worldwide. Walmart continues to be a leader in sustainability, corporate philanthropy and
employment opportunity. Additional information about Walmart can be found by visiting http://walmartstores.com, and on
Facebook at http://facebook.com/walmart and on Twitter at http://twitter.com/walmart. Online merchandise sales are available at
http://www.walmart.com and http://www.samsclub.com.
About Procter & Gamble
P&G serves approximately 4.4 billion people around the world with its brands. The Company has one of the strongest portfolios
of trusted, quality, leadership brands, including Pampers®, Tide®, Ariel®, Always®, Whisper®, Pantene®, Mach3®, Bounty®,
Dawn®, Fairy®, Gain®, Pringles®, Charmin®, Downy®, Lenor®, Iams®, Crest®, Oral-B®, Duracell®, Olay®, Head &
Shoulders®, Wella®, Gillette®, Braun®, Fusion®, Ace®, Febreze®, Ambi Pur®, SK-II®, and Vicks®. The P&G community
includes operations in about 80 countries worldwide. Please visit http://www.pg.com for the latest news and in-depth information
about P&G and its brands.
About the LPGA (Ladies Professional Golf Association)
The LPGA is the world’s leading professional golf organization for women. Founded in 1950, the association celebrates a diverse
and storied membership with more than 1,700 members representing 29 different countries. With a Vision to inspire, empower,
educate and entertain by showcasing the very best of women’s golf, LPGA Tour Professionals compete across the globe, while
dedicated LPGA Teaching and Club Professionals (T&CP) directly impact the game through teaching, coaching and
management. The Symetra Tour consistently produces a pipeline of talent ready for the world stage. The LPGA is headquartered
in Daytona Beach, Florida. Follow the LPGA on its television home, Golf Channel, and on the web via: www.LPGA.com,
www.facebook.com/lpga.official, www.twitter.com/lpga, and www.youtube.com/lpgavideo.
About Octagon Global Events
Octagon Global Events is a division of Octagon, the world’s largest sports and entertainment representation and marketing
agency. Octagon Global Events focuses on premium event/property management and providing strategic corporate
solutions. The division currently manages two Champions Tour events, three LPGA Tour events, the Course of the Force and
the Toyota Texas Bass Classic. For more information, visit www.octagonglobalevents.com.
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