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Cancer Challenge, Walmart NW Arkansas Championship
Presented by P&G Announce $100,000 Gift to Support Pediatric
Cancer Clinic Expansion at Centers for Children in Lowell
The expansion of the hematology/oncology clinic at the Arkansas Children’s
Hospital/University of Arkansas for Medical Sciences collaborative will provide local
access to specialized pediatric cancer care.
LOWELL, AR (June 25, 2014) – Today, the Cancer Challenge and the Walmart NW
Arkansas Championship presented by P&G jointly announced a $100,000 contribution to
Arkansas Children’s Hospital (ACH) to support the expansion of a pediatric cancer clinic
at the Centers for Children in Lowell. The Centers for Children is a collaborative of ACH
and the University of Arkansas for Medical Sciences (UAMS) Department of Pediatrics.
As part of the ACH statewide network of care, the Centers for Children at Lowell
provides specialty health care closer to home for families in Northwest Arkansas.
Patients can schedule clinic visits and follow-up medical care at Centers instead of
making the drive to the Little Rock campus.
The gift from the tournament and Cancer Challenge will expand the current
hematology/oncology clinic at the Centers, allowing more patients to see physicians for
specialized appointments and procedures.
The contribution is a direct result of a $100,000 gift that was made to the Cancer
Challenge as part of last year’s tournament.
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“When we received this contribution from the tournament last year, they asked us to
utilize the gift to make a true difference in Northwest Arkansas, “ said Brock Gearhart,
chair of the Cancer Challenge Board of Directors. “ This gift will enable better and closer
care for children battling cancer in in this region. This gift will make a difference.”
Tournament Chairman Jay Allen explained, “The mission of our tournament is first and
foremost to add to the quality of life in Northwest Arkansas. Giving back to the
community in significant ways is part of that mission, and this gift further supports that
mission.”
Fred Scarborough, President of the ACH Foundation added, “Arkansas Children’s
Hospital is committed to improving the health of children across the entire state of
Arkansas. We believe that creating easy access to subspecialty care closer to home will
result in more treatment options for children, less travel for families and a faster time to
healing. We are very grateful to the LPGA event and the Cancer Challenge for helping
create the possibility of a healthier future for children in northwest Arkansas.”
This gift is being celebrated as part of the Century of Possibility Centennial Campaign,
which will raise $160 million in support of pediatric care, research, education and
prevention programs at ACH. The campaign has already raised $149 million and will
conclude in December 2014.
Arkansas Children’s Hospital works to enhance, sustain and restore children's health and
development. ACH provides a statewide network of care through a pediatric teaching hospital
and research institute in Little Rock, regional clinics in northwest and northeast Arkansas and a
wide range of education and prevention programs throughout the state. For more information,
visit www.archildrens.org.
The Walmart NW Arkansas Championship Presented by P&G has become a premier stop on the
LPGA Tour. On June 23-29, 144 of the world’s best LPGA Professionals will tee it up at Pinnacle
Country Club competing for a $2,000,000 purse, and a chance to be named Champion of the
2014 Walmart NW Arkansas Championship Presented by P&G.
Walmart helps people around the world save money and live better -- anytime and anywhere -in retail stores, online and through their mobile devices. Each week, more than 245 million
customers and members visit our 11,000 stores under 69 banners in 27 countries and ecommerce websites in 10 countries. With fiscal year 2013 sales of approximately $466 billion,
Walmart employs 2.2 million associates worldwide. Find out how innovative thinking, leadership
through service, and above all, our commitment to saving people money so they can live better
have made us the business we are today and are shaping the company we will be tomorrow.
Additional information about Walmart Stores, Inc. (NYSE: WMT) can be found by visiting
http://walmartstores.com, and on Facebook at http://facebook.com/walmart and on Twitter at
http://twitter.com/walmart. Online merchandise sales are available at
http://www.walmart.com and http://www.samsclub.com.

Procter & Gamble serves approximately 4.8 billion people around the world with its brands. The
Company has one of the strongest portfolios of trusted, quality, leadership brands, including
Ace®, Always®, Ambi Pur®, Ariel®, Bounty®, Charmin®, Crest®, Dawn®, Downy®, Duracell®,
Fairy®, Febreze®, Fusion®, Gain®, Gillette®, Head & Shoulders®, Iams®, Lenor®, Mach3®, Olay®,
Oral-B®, Pampers®, Pantene®, Prestobarba®, SK-II®, Tide®, Vicks®, Wella®, and Whisper®. The
P&G community includes operations in approximately 70 countries worldwide. Please
visit http://www.pg.com for the latest news and in-depth information about P&G and its brands.
Octagon, (IPG: NYSE) is the world’s largest sponsorship consulting practice, managing and
influencing some $3 billion in sponsorship-related spending annually. Octagon also is a pioneer
and leader in athlete & personality representation and management. With more than 800+
employees worldwide, Octagon works with hundreds of blue-chip corporate clients and more
than 800 athletes & personalities clients and manages more than 5,000 events per year.
Octagon’s Events & Hospitality team operates four professional golf tournaments, a professional
bass fishing tournament and numerous first-class corporate hospitality events. To learn more
about Octagon, visit: www.octagon.com.
The Cancer Challenge is a non-profit organization that advocates and supports world-class
cancer care in Northwest Arkansas. Its funding priorities are to prevent, treat, and rebuild lives
after cancer. Since 1993, the organization has provided over $9.5 million dollars for cancer
programs and services. This year’s three-day event is planned for June19-21. To learn more, visit
www.cancerchallenge.com.
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